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Welcome to Build & They Will Buy!  
I am so glad that we are going to spend this time  

together. 
 

Dear RESA member: 

 
Before I started my business in 2000 I was a stay-at-home mom to 5 children for 19 years. 
I loved those years but when my youngest started school I decided I was ready to start my 
own business.  When I started my consulting and speaking business I knew nothing about 
having my own business.  Nothing.  I was determined to make this  
business a success so I became an avid reader and learner of anything to do with building 
a successful business. Within five years of starting my business I was bringing in a gross 
revenue of six figures. 
 
I want to share some of what I learned with you at your RESA Home Staging Conference.. 
 
Everything I teach is doable, easy, and costs little to implement.  But you do need to take 
action!  During this session I’ll be giving you assignments and action items.  This will make 
it very easy for you to take action and really accelerate your business  
success. 
 
I believe there are five main strategies that will grow your business quickly: 

1.Doing the best job possible—every time– whether you are providing a service or giv-
ing a presentation. 

2.Tracking your numbers properly. 
3.Doing 3 High-Value Activities every day. 
4.Having a marketing plan and using the Showcase Strategy as your #1 marketing 

strategy to get well known and in front of your choice clients. 
5.Follow-up, follow-up, follow-up. 

 
I can’t wait to share some of these with you and then hear about your successes! 
 
Love and confidence, 
 

Elizabeth 
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Actions I Will Take  
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DNA of Marketing Plan 
 
 
 

STRATEGIES: 
Primary 
 
 
 
 
 
Secondary 
 
 
 
 
 

Benchmark =  
 
 
 
 

MARKETING TOOLS: 
Passive 
 
 
 
 
 
Active 
 
 
 
 

ACTS OF MARKETING: 
Random 
 
 
 
 
Deliberate 
 
 

©2011 Elizabeth Hagen   Small Business Success Coaching Network      Page 3 

Build & They Will Buy 



 

 

 
7 CORE NEW CONTACT MARKETING STRATEGIES: 

 
 
Direct Mail 
 
 
 
 

 
 
 
 
 
 
Telemarketing 
 
 
 
 
 
 
 
 
 

 
 
Advertising 
 
 
 
 
 

 
 
 
 
Networking 
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Trade Show 
 
 
 
 
 
 
 
 

 
Publicity 
 
 
 
 
 

 
 
 
 
 
Showcase 
 
 
 
 
 
 
 
 
 
 
 
 

 

 
ACTION PLAN: 
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Database Game Plan 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 

ACTION PLAN: 
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